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Freestanding sites



B. Part of a business district

1. Central business district

– Ballard Estate, Bandra Kurla Complex, CBD Belapur  
and Nariman Point

Advantages

• Draws people into areas during business hours

• Hub for public transportation

• Pedestrian traffic

• Residents

2. Main street

3. Inner city
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C. Shopping center

• A shopping center is a group of retail and other
commercial establishments that are planned,
developed, owned and managed as a single
property

– Security

– Parking lot lighting

– Outdoor signage

– Advertising

– Special events for customers



Types of Shopping Centers

• Neighborhood and Community Centers

• Power Centers

• Lifestyle Centers

• Outlet Centers

• Mixed use developments

• Theme centers



Neighborhood and Community Centers

Attached row of stores

Managed as a unit

Onsite parking
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Power Centers

Big box stores
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Limited small 
specialty stores

Free-standing stores

Open air set up

Available parking

Desirable 
shopping 
experience

Many located near 
enclosed malls

Large trade areas

Low occupancy costs Convenient

Modest vehicular and 
pedestrian traffic



Power Centers


