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. +*Any paid form of nonpersonal presentation and promotion of ideas, goods, or services by an

Ad Ve rti Si n g -i::al:nﬁ:r:s:s ::nr;s:;st, print, internet, mobile

*Short-term incentives to encourage the purchase or sale of a product or service.
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+Personal presentation by the firms sales force for the purpose of making sales and building

P e rS 0 n a | Se | | i ng -:astr:r;:::r ::Il:: :::si::taﬁnns, trade shows, incentive programs

' *Building good relations with the company’s various publics by obtaining favorable publicity,
building good corporate image, and handling or heading off unfavorable rumors, stories, and

Public Relations

*Examples: press releases, sponsorships, events, web pages

#Direct connections with carefully targeted individual consumers to both obtain an immediate
response and cultivate lasting customer relationships.

*Examples: catalogs, direct-response TV, kiosks, the Internet, mobile marketing




