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Components of Marketing Mix
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v'Sales Promotion
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v'Sales Force v'Brand Name
v'Public Relations v'Packaging
v'Direct Marketing v'Sizes
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v'Channels v'List Price

v Cover.age v'Discounts
v'Locations v'Allowances
v'Inventory v'Payment Period
v'Transport v Credit Terms
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Robert Lauterborn suggested that the sellers’

four Ps correspond to the customers’ four Cs.

Relation Between 4Ps & 4Cs

4Cs

Customer
Solution

Customer Cost
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