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From a managerial point of view, marketing is the process of
planning and executing the conceptions, pricing, promotion, and
distribution of ideas, goods, and services, to create exchanges
that satisfy individual and organizational goals.

Marketing management is the art and science of choosing target markets
and getting, keeping, and growing customers through creating,
delivering, and communicating superior customer value.

Marketing management has experienced a number of shifts in recent
years as companies seek marketing excellence.

The set of tasks necessary for successful marketing management
includes developing marketing strategies and plans, connecting
with customers, building strong brands, shaping the market
offerings, delivering and communicating value, capturing
marketing insights and performance, and creating successful
long-term growth.


