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METHODS OF DATA COLLECTION 
 
The task of data collection begins after a research problem has been defined 
and research design/ plan chalked out. While deciding about the method of 
data collection to be used for the study, the researcher should keep in mind 
two types of data viz., primary and secondary. The primary data are those 
which are collected afresh and for the first time, and thus happen to be 
original in character. 
The secondary data, on the other hand, are those which have already been 
collected by someone else and which have already been passed through the 
statistical process. The researcher would have to decide which sort of data he 
would be using (thus collecting) for his study and accordingly he will have to 
select one or the other method of data collection. The methods of collecting 
primary and secondary data differ since primary data are to be originally 
collected, while in case of secondary data the nature of data collection work is 
merely that of compilation. We describe the different methods of data 
collection, with the pros and cons of each method. 
 
COLLECTION OF PRIMARY DATA 
 
We collect primary data during the course of doing experiments in an 
experimental research but in case we do research of the descriptive type and 
perform surveys, whether sample surveys or census surveys, then we can 
obtain primary data either through observation or through direct 
communication with respondents in one form or another or through personal 
interviews.This, in other words, means that there are several methods of 
collecting primary data, particularly in surveys and descriptive researches. 
Important ones are: (i) observation method, (ii) interview method, (iii) 
through questionnaires, (iv) through schedules, and (v) other methods which 
include (a) warranty cards; (b) distributor udits; (c) pantry audits; (d) 
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consumer panels; (e) using mechanical devices; (f) through projective 
techniques; 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


