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Judgement Sampling 
The Judgement Sampling is the non-random sampling technique wherein the 
choice of sample items depends exclusively on the investigator’s knowledge and 
professional judgment. In other words, the investigator chooses only those 
sample items which he feels to be the best representative of the population with 
regard to the attributes or characteristics under investigation. The judgement 
sampling is not a scientific method as the sample items are selected on a 
judgement basis and hence the results could be affected by the personal 
prejudice or bias of the investigator. 
 
Thus, the judgement sampling involves the risk that the conclusion drawn could 
be influenced by the preconceived notions of the investigator about the 
elements under study. Even though the principles of sampling do not apply to 
the judgement sampling, it can be used for solving several economic or business 
problems, such as: 
 
In case the sample size is small, the judgement sampling certainly includes all 
the important elements that might be missed by the simple random sampling. 
In the case of day-to-day business problems or public-policy creation, the 
executives and the government officials are pressed for time and therefore 
could not wait for the probability sample designs. Thus, the judgement 
sampling is the only practical method that can be used to take the actions 
immediately on the basis of estimates that are readily available with the 
businessmen and public officials. 
It can be used to conduct the pilot studies. Since the reliability of sample results 
depends on the practical knowledge or the expertise of an individual and if it is 
good and skillfully applied then the judgment sampling will yield valuable 
results. 
Thus, the success of this method depends on the excellence in judgment. If the 
person is knowledgeable about the population and has a good judgment ability, 
then the sample selected will be typical of the population with regard to the 
attributes or characteristics. On the other hand, the skewed results are obtained 
if the selection suffers from the personal prejudice or bias of the investigator. 
 
Convenience Sampling 
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The Convenience Sampling is the non-probability sampling technique wherein a 
proportion of the population is selected on the basis of its convenient 
availability. This method is also called the chunk (fraction) taken from the 
population on the basis of its convenient accessibility and availability to the 
investigator. The telephone directory, census survey report, automobile 
registration list is readily available and therefore is a convenience sample and 
not the random sample, even if the subjects are selected randomly from the list. 
 
The convenience samples are also called as the Accidental Samples because the 
subjects happen to be selected under study accidently due to their presence at 
the right place and at the right time when the information for the study is being 
conducted. For example, the interviewer stops near the office buildings, railway 
stations, bus stands, etc. to interview people who pass by. Since the samples are 
selected conveniently, it is not necessary that these reflect the true attributes or 
characteristics of the target population. Also, there are several opportunities of 
personal prejudice or bias of the investigator that can tamper the results. Thus, 
the level of sampling error is higher in the case of the convenience sampling. 
 
Although the convenience sampling suffers from severe limitations, it is widely 
used in the public opinion surveys, account auditing and pilot studies. In pilot 
studies, the preliminary information is collected from people in the form of 
questions before designing of a complete sampling plan. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


