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Scope and Relevance of Consumer Behavior Studies

Factors Influencing Consumer Behaviour:

 The behaviour of consumer is dependent on a number of factors which may be economic or

non-economic  factors  and  are  dependent  upon  economic  factors  such  as  income,  price,

psychology, sociology, anthropology, culture and climate. The study of consumer behaviour has

proved that following are the main factors which influence the behaviour: 

1.  Economic  Factors: Price,  Income,  Distribution  of  Income,  Competition  with  substitute  ,

utility and Consumer preferences are the factors categorised as Economic factors . 

2. Social Factors: Culture,  Attitude of society,  social  values,  Life-style,  personality,  Size of

family, Education, health standards are the factors catagorised as Social factors.

 3. Psychology : It decides the personality, taste, attitudes of individuals or groups, life style,

preferences especially on occasions like marriage. The demonstration influence is also dependent

upon psychology of an individual.

4. Anthropology & Geography: Climate, region, history all effect, consumer behaviour. In hot

countries like India certain products which keep us cool like squashes, sarbatas, are demanded

but they have no demand in cold regions. Culture is also influenced by climate.

 5. Technology: In case of equipment’s whether for consumer use or industrial use is affected by

technological innovations and features. Even in case of perishable goods the shelf life etc are

determined by technological developments. Innovations and introduction of new product also

depends upon technological development.

 6. Others: Knowledge-technical  or otherwise and information.  Government  decisions,  laws,

distribution policies, production policies have also big affect on consumer behaviour.


