Generic elective/Open Elective
Courses/Multidisciplinary-1
MBA (Dual Specialization) Semester I

PGOE101: Applied Managerial Economics

Course objective: -To understand the fundamental concepts and theories of

economics relevant to business organizations. L 1 P cr
Syllabus and detailed contents
3 0 0 3
Unit Content Hrs/
Weightage
Introduction: Managerial Economics:
Meaning, Definition, Characteristics, Nature, Relation with other]
Unit 1_disciplines, Scope, Importance. Role and Responsibility of & 10/25%
! ‘Managerial Economist. Fundamental Concepts of Economics: ?
Incremental Reasoning, Opportunity Cost, Contribution, Time
perspective, Time Value of Money and Risk & Uncertainty.
Demand: Basic Concepts Demand Analysis; Law of Demand;
Determinates of Demand; Elasticity of Demand-Price, Income and
. _lcross Elasticity; Uses of concept of elasticity of demand in
Unit 2: R P v 10/25%
E"nanagerlal decisions.
orecasting: Demand forecasting; Meaning, significance and
methods of demand forecasting; production function
Law of returns: Laws of returns to scale & Law of Diminishing
returns scale. Short and Long run Cost curves: fixed cost, variable;
cost, average cost, marginal cost, Opportunity cost.
Unit 3:Market Study: Market Structure Perfect Competition; Imperfectf 10/25%
competition: Monopolistic competition, Monopoly, Oligopoly,
Duopoly Sorbent features of price determination and various
market conditions.
Inflation: Inflation: Meaning of Inflation; Type, causes& prevention|
Unit 4;/0cthods 10/25%
‘National Income: Concept of N.I. and Measurement; °
Business Cycles: Phases of business cycle.
Course Learning Outcomes
After the completion of the course the student will be able to:
co Cognitive Bloom’s
Code Abilities Course Outcome Level
co1 Understanding Underst.and the fundamen.tal concept§ al}d theories of 9
economics relevant to business organizations.
Understand different market structures and price
g e determination in different market conditions. 2
co3 Understanding Understgnd the concepts of national income, inflation, 9
and business cycles.
co4 Applying Apply the concepts of demand analysis. 3
CO5 Evaluating Evaluate fixed cost, variable cost, average cost, 5

marginal cost, Opportunity cost.
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